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The Chinese practice of “knowing Japan”  
concerning the image of “Japan(ese)” in Chinese 
general books 
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To the present, a relatively fixed image of “Japan” and “Japanese” 
was produced within China by the government-controlled mass media. 
With the recent rise of popular culture and tourism within Japan, however, 
Japanese culture and society have become more visible to Chinese people, 
allowing them to consume “Japan” more personally, not only from its 
image as an “economic superpower.” A “Japan” personally experienced, 
digested, and reproduced by highly mobile cultural mediators is now 
proliferating within Chinese media contents. This expression of 
“Japan(ese)” differs drastically from the heretofore fixed image  praised 
and criticized variously, the interpretations of cultural mediators - ranging 
in content from beautiful to despicable to incomprehensible - are a wealth 
of information. 

This paper attempts to clarify how the image of “Japan(ese)” is 
currently being constructed by focusing on relevant general books recently 
published in China. While analyzing narrative patterns within these texts, 
I also consider the relationship between mobility and hermeneutic 
concepts and the act of “knowing Japan” . 

 

Keywords  general books, the image of “Japan(ese)”, mobility 

 


